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“The single most important factor in determining 
longevity – more important than gender, income, 

social background, loneliness or functional health – is 
how people think about and approach the idea of old 

age.”

Dr. Becca Levy (2024)



Why and How We Got Here
● Aging is a rich, varied and uniting experience.
● Aging offers an opportunity to build a community that works for us 

all—once we get past ageism.

● Synthesized research findings and used plain language
● Prioritized community input and values
● Followed the Age-Friendly Howard County Action Plan
● Implemented continuous quality improvement



3-Pronged Strategy to Address Ageism

Ageism 
Awareness 

Training

Community 
Conversations

Self-Guided 
Learning



Ageism Awareness Training



Ageism has no age bias



Community Conversations

Several members from East Columbia’s Seasons 
Sisters who participated in the first Ageism 
Awareness Community Conversation.

● Open-ended
● Active listening
● Probing questions
● Validation



Self-Guided Learning

Affirmation Cards Resource Sheet Communication Guide



The end of ageism begins with you.



Replicability
● Program can be tailored to meet your audience where they are and 

be expanded to include related topics (e.g., ableism) and engage 
populations of all ages

● Sample materials are available today

● Access the full digital program package by emailing Morgan
○ mspliedt@howardcountymd.gov 
○ You may also request a one-on-one so I can answer your questions and 

brainstorm strategies. 

mailto:mspliedt@howardcountymd.gov


You are all the ages you’ve ever been. 
You are a role model for aging.



A nonprofit organization that leverages art 
and creativity to combat ageism and 

advance positive beliefs around age and 
aging.







The anti-aging market's worth is between $55 to $75 
billion, with projections for 2033 reaching up to 

$122.9 billion.



Fixed It!

We took an editor’s 
pen to ageist headlines 
and products and 
called them out on 
social media.

#FixedIt





















      FOLLOW US ON SOCIAL MEDIA 
AND JOIN OUR ALLIANCE

ArtAgainstAgeism.org



Newsletter Sign Up:
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Mission of Link Generations

• To educate middle and high school aged youth about aging and connect them 

with older adults in interactive activities that benefit both populations.

• The mission is to combat ageism and social isolation.

• Youth are trained about aging and effectively communicating with older adults. 

They learn about history from those who have lived through it.

• Adult participants feel a sense of purpose, connection to others, and increased 

understanding of today’s youth.



How it Works: Youth Training



Bringing the Generations Together



Connecting now takes many forms!



Outcomes

• “This program works. We don’t always know how it’s going to work, but it works.” – 94 year 
old participant

• Survey findings: youth report feeling more comfortable with older adults following the 
program; older adults report feeling more positive about the future

• Qualitative statements reflected program objectives for younger and older participants:

• Increased connection to others

• Decreased loneliness

• Better understanding of another generation

• Discovering commonalities



Program Objectives for Youth 
Participants

Statements Demonstrating Objectives

Feeling more connected to others “I loved meeting new people and learning 
about their experiences.”

“We have a lot in common. One resident 
talked about coming to this country 
because of war. She felt abandoned and 
alone. I can relate to this.”

A better understanding of another 
generation

“I was really focused on my own 
experiences that I didn’t realize they have 
it harder.”



Program Objectives for Older 
Participants

Statements Demonstrating Objectives

Decreased loneliness “It has been surprising to me and has 
warmed me to know that these young 
people want to give their time to share 
with us and also to learn about us. I hope 
that this will continue on in the future.”

Better understanding of another 
generation

“I enjoy meeting the students and 
engaging in their lives.”

“I feel comfortable they [these youth] are 
our future.”



Stories about Strengthening Community

• “The program is about sharing 

experiences of different ages and from 
different cultures. That’s how people 
learn to understand each other. We 
need that, especially today.”



New Training: Communicating with People Living 
with Dementia

• 1/3 of people over age 85 have Alzheimer’s Disease

• Cases of dementia are increasing globally due to longer life expectancy

• As this trend continues, more and more people will come into contact with 
people with dementia

• Memory care facilities have reached out to Link Generations to connect youth 
with their residents

• Developed and piloted a new training module in a memory care day program.



Making Connections in the Moment



Lifelong Lessons

• “Being with them made me feel younger.” – older participant

• “I learned about disruptions with language, memory loss, attention, recognition, 

problem solving, and decision making. But that doesn’t change anything! People 
living with dementia are the same as the rest of us.” – youth participant

• “People living with dementia still have strong identities and experiences that 

give the younger generation a glimpse of what life was like many decades ago.” 
– youth participant



Let’s See How This Works:
Questions to Facilitate Conversations

• Think about a time when an assumption was made about you based on your 

age. How did that make you feel?

• How have your views of aging changed over time?

• Be prepared to share some highlights or lessons learned from your table’s 

conversation.



Questions

• Thank you for inviting me today!

• Contact Information:

Lori N. Marks, PhD

lori@linkgenerations.org



LRM.Maryland.gov

Work in Progress 
Planning

Program 
Development

Data and Public 
Evaluation

Resources for 
Participation




